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SUMMARY

The IT research and advisory industry is undergoing fundamental change. Successful
implementation of analyst research requires a balanced understanding of the industry
as a whole. ATA surveyed end-users of analyst research about their job function and
the technology segments they specialized in to build a model of 'mind share' as
opposed to simple revenue or market share for each topic.

The findings indicate that end-users working in emerging technologies are less likely
to use analyst research from larger firms. Gartner, Forrester and IDC all had below
average ratios of users working in emerging trends and consumer technologies. This
key data for 8 leading firms is examined in the context of current industry drivers of
change.

Sample- Top technology segments by analyst firm:

ANALYST FIRM TOP TECHNOLOGY TOPIC

Aberdeen Group ERP & Supply Chain Management
AMR Research IT Services

Forrester Research Application Development & Integration
Gartner Group Business Process Management

IDC IT Services

Jupiter Research Consumer Technologies

Ovum IT Services

Yankee Group Mobile and Wireless

The full report outlines drivers for change in the IT analyst industry and describes the latest
trends shaping the market. The report is available immediately priced at $595. To purchase see
details below.
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ADDITIONAL MATERIAL

Ordering

TO RECEIVE YOUR COPY OF ‘Understanding the Analyst Landscape’

You can place your order in the following alternative ways:

e Place your order online in our web shop at www.ATAresearch.com

e Download the order form from www.alltheanalysts.com/orderform.pdf
and fax it to +1 866 244 7117

e Email your order form to: order@ataresearch.com

e Phone us at +44 (0) 207 193 4212

Contact Details

ATA provides full service advisory, consulting and training through our partner
organizations to help our clients achieve the full potential from their interactions. For
more details please contact us

ATA Research

31 Surr St

London, N7 9EJ, UK

Tel: +44 207 193 4212

Fax: +1 866 523 5408
Email: info@ataresearch.com
www..all-the-analysts.com

For further details on any of the information covered in this report please contact us. To
purchase reprints or additional data on other specific companies please contact:
reprints@ATAresearch.com.
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